HOW GOOGLE MANIPULATED INFORMATION ABOUT PLAINTIFFS IN
ORDER TO ATTACK HIM THROUGH TECHNICAL SYSTEM
TARGETTING - PART 1

We spoke with a number of IT specialists who informed us that they all looked at the article and said that the
internet data, Google records and server records show that Google pushed the article to search engines and
continues to reload it to search engines unlike other articles that they have.

[ ]

The article was particularly pushed to “P8 status” as a “Fact based News Story” by Google. This shows, via
technical data, that they are targeting me and my company specifically and is in violation of the federal cyber-bully
laws and a large number of new federal laws which have fines up to $1M. This can be proven in court by IT
experts and easily looked up records.

Judd Law Firm Contacted Google . http://www.juddlawgroup.com Jeffrey Judd, a veteran of “big law” for
over 20 years, including 10 years as a partner of O’Melveny & Myers LLP, led litigation teams that
successfully resolved major disputes for some of the largest businesses in the world.

Jeffrey Judd: email; judlegal@sonic.net or jeff@juddlawgroup.com

How Google Bribed It's Way To The Top: The Buying Of The U.S. Congress and The White House

- Google has, literally, bribed Congressmen, and White House staff, with cash, search manipulation,
intelligence reports on opposition, campaign resources and revolving door job trades.

- Is Google a “Criminal Empire” that flourishes under the wing of certain U.S. Senators?

The Guardian

Revealed: how Google enlisted members of US Congress
it bankrolled to fight $6bn EU antitrust case

US tech firm has stepped up lobbying efforts with $3.5m charm offensive to persuade EU to drop
punitive action over alleged abuse of monopoly position


http://www.theguardian.com/us
mailto:jeff@juddlawgroup.com
mailto:judlegal@sonic.net
http://www.juddlawgroup.com/

Simon Marks in Brussels and Harry Davies

Google enlisted members of the US congress, whose election campaigns it had funded, to pressure the
European Union to drop a €6bn antitrust case which threatens to decimate the US tech firm’s business
in Europe.

The coordinated effort by senators and members of the House of Representatives, as well as by a
congressional committee, formed part of a sophisticated, multimillion-pound lobbying drive in
Brussels, which Google has significantly ramped up as it fends off challenges to its dominance in

Europe.

How Google's antitrust siege began not far from Windsor
Castle ramparts

An investigation by the Guardian into Google’s multifaceted lobbying campaign in Europe has
uncovered fresh details of its activities and methods. Based on documents obtained under a freedom of
information request and a series of interviews with EU officials, MEPs and Brussels lobbyists, the
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investigation has also found:

* Google’s co-founder and CEO Larry Page met the then European commission chief privately in
California in spring 2014 and raised the antitrust case despite being warned by EU officials that it
would be inappropriate to do so.

* Officials and lawmakers in Brussels say they have witnessed a significant expansion of Google
lobbying efforts over the past 18 months as the company faces increased scrutiny of its business
activities in Europe.

* Google has employed several former EU officials as in-house lobbyists, and has funded European
thinktanks and university research favourable to its position as part of its broader campaign.

Capitol Hill’s aggressive intervention in Brussels came as the European parliament prepared to vote
through a resolution in November 2014 that called on EU policymakers to consider breaking up

Google’s online business into separate companies.

Republican and Democratic senators and congressmen, many of whom have received significant
campaign donations from Google totalling hundreds of thousands of dollars, leaned on parliament in a
series of similar — and in some cases identical — letters sent to key MEPs.

In another letter, the US House judiciary committee wrote to MEPs concerning the antitrust case
against Google. The committee’s chairman, Bob Goodlatte, said the committee was “troubled to learn”
some MEPs were “encouraging antitrust enforcement efforts that appear to be motivated by politics”

that would ultimately undermine free markets.

Google has consistently donated to Goodlatte’s election campaigns, while members on the judiciary
committee that he chairs collectively received more than $200,000 (£133,000) from the company
during the 2014 election cycle.

Google declined to comment on the letters or its ties to the committee, including the fact one of its
senior lawyers in Washington had joined the firm straight from the judiciary committee where he
served as an antitrust counsel to its Republican members. A spokeswoman for the committee did not
respond to the Guardian’s requests for comment.

Scaling up

Google’s expansion of its lobbying activities in Brussels has come in response to a growing number of
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threats to its business in the EU, where it dominates about 90% of the search market. It argues that its
rivals lobby just as hard against it, if not harder.

In April, a long-running antitrust investigation came to a head when the newly installed EU competition
commissioner, Margrethe Vestager, formally accused Google of abusing its market dominance by
systematically favouring its shopping price-comparison service.

Google, which could face a heavy fine of more than €6bn (£4.3bn) if found guilty, has rejected
Vestager’s case as “wrong as a matter of fact, law and economics”. But this is only one of the battles
Google is fighting in Brussels.

The European commission has also launched a separate competition investigation into Google’s mobile
operating system, Android, and indicated additional inquiries are being considered. This follows the
symbolic blow MEPs dealt the US company late last year with the so-called “unbundling” resolution.

Under pressure to defend itself, Google has opened its cheque book. Last year, the company spent more
than twice as much on lobbying in Brussels than Apple, Facebook, Yahoo, Twitter and Uber combined.

Yet Google is still being outspent by Microsoft, which some in Brussels suspect is backing a vocal anti-
Google lobby in Brussels. Microsoft declined to comment.

Official transparency data shows Google has increased its annual lobbying spending from €600,000 in
2011 to almost €4m last year. In addition to its team of in-house lobbyists — many of whom have come
from jobs in the commission or the European parliament — the company has employed eight European
lobbying firms. In October 2014, senior Google executives acknowledged in a letter to a senior
commission official, Giinther Oettinger, the Silicon Valley company needed to “engage more deeply in
Europe, especially in Brussels”.

This strategy is borne out by records of meetings with the commission. Between December 2014 and
June 2015, Google held more high-level meetings with commission officials than any other company.

Google sympathisers accept it is lobbying hard, but suggest no company would sit back and not ensure
its side of the story is being heard when so much is at stake, especially when claimants in the antitrust
case have formed well-funded lobby groups to fight the firm.

One such group, ICOMP, receives funding from numerous complainants in the antitrust case, including
Microsoft, and is closely associated with Burson-Marsteller, a large public relations firm previously
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paid by Facebook to plant negative stories about Google.

Latest data shows ICOMP spent €400,000 on lobbying in Brussels between 2013-14. It does not
disclose how much it spent on legal costs incurred in connection with the case against Google.

One senior EU official speaking on condition of anonymity said Google’s lobbying in Brussels stood
out because of the intricate, often subtle yet powerful mechanisms it employs.

“What is striking is the comprehensive and strategic approach they have. They are not only doing PR
but they are doing everything. They are using proxies, which is much more powerful than just the usual
stuff,” he told the Guardian.

For instance, as part of its broader public affairs programme, Google has paid for academic research
supportive of its public policy objectives, through its funding of work at prestigious European
universities and leading Brussels thinktanks, including the Centre for European Policy Studies (CEPS)
and the Bruegel Institute.

A spokesman for the US tech firm said European politicians had “many questions for Google and about
the internet”. To help answer those questions, he added, Google sometimes commissioned independent
research, but always asked the academics to disclose funding they received from the company.

Olivier Hoedeman, a research and campaign coordinator at Corporate Europe Observatory and a

seasoned observer of Brussels’s lobbying scene, characterised the company’s efforts as unprecedented
in both its spending and textured lobbying techniques.

“Google has in an unprecedented manner stepped up their Brussels lobbying efforts during the last few
years, massively increasing their spending on lobbying and on other activities in a very comprehensive
and multifaceted lobbying campaign aimed at influencing the European commission’s decisions,” he
said.

Among MEPs, this became particularly apparent in November last year when the European parliament
voted yes to the motion to break up Google’s search business from its advertising and other businesses.

“At the time of the November parliamentary session, Google’s lobby activity clearly stepped up in a
way that we have never seen before,” said Ramon Tremosa, a Spanish MEP from Catalonia involved in
putting forward the unbundling resolution.

Tremosa said that during the week of the vote Google’s Brussels-based lobbyists were joined by its
public affairs officers for each of the 28 EU-member states in filling the corridors of parliament.

According to Jacques Lafitte, a veteran lobbyist at Avisa Partners whose clients include a complainant
in the antitrust case, Google’s lobbying in Brussels is unrivalled.

“Before Google, the most sophisticated company in terms of political influence was Goldman Sachs.
But Google beats them any day because contrary to Goldman they don’t just focus on the top,” Lafitte
said. “Google makes its influence felt absolutely everywhere.”
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High-level interventions

Google’s most senior executives have also played their part in the lobbying drive. In May 2014, with
less than six months to persuade the commission to abandon the antitrust action before a change in
leadership at Europe’s executive arm, Google co-founder Larry Page met the then commission
president, José Manuel Barroso, at the company’s headquarters in Mountain View, California.

Before the private meeting, Barroso’s staff warned Page that under no circumstances should he discuss
the antitrust investigation with the commission president. But Page was running out of time.

A letter sent by Google’s executive chairman, Eric Schmidt, to Barroso months later shows the case
was discussed. Page told Barroso Google could implement a new set of commitments designed to allay
fears about European rivals being unable to compete with it. For an hour, the commission president sat
and listened.

“We loved having you in Mountain View and I enjoyed our discussion tremendously,” Page later wrote
to Barroso. “Next time you’re in the Valley please come and visit again.”

The timing of the meeting, according to Hoederman, was “very awkward” as the European commission
was weighing the antitrust case against the company.

“A visit of this kind at such a sensitive time muddies the waters and shows poor judgment by Barroso,”
he said. “It would have been understandable if the EU’s competition policy officials felt that Barroso’s
visit risked undermining their integrity of the investigation.”

Julia Reda, a Green MEP from Germany, noted: “This is not the first time there have been reports of
Google trying to influence the outcome of the commission’s antitrust investigation through high-level
interventions.
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“As it is difficult to tell what is going on behind closed doors, I am not in a position to judge whether
the communication between the commission and Google during this competition inquiry has been
atypical, though it certainly raises questions.”

A spokesman for the commission defended its dealings with Google. “In line with its normal
procedures, the commission’s antitrust investigation into Google’s business practices has been handled
in an open and transparent way,” he said.

In September 2014, with the clocking ticking and less than a month before Barroso stepped down,
Schmidt joined in the lobbying of Barroso, having previously left the task to Google’s chief in-house
lobbyists in Brussels.

In a last-ditch attempt to change the course of the antitrust case, Schmidt asked Barroso to lean on his
commissioners to approve the proposed settlement. Calling it a “crucial stage in the process”, Schmidt
warned in pointed language that a failure to approve the settlement would undermine the commission’s
credibility and result in “drawn-out litigation™.

Less than a week later, the commission reopened the long-running antitrust investigation, dealing
Google a major setback. In a surprise move, it rejected Google’s third settlement offer following “very,
very negative” responses from complainants to the proposed settlement.

Trouble ahead?

After changes in leadership at the European commission in November 2014, Google’s lobbyists in
Brussels have become increasingly frustrated.

Documents show the company’s repeated attempts to set up meetings with senior commission officials
including the president, Jean-Claude Juncker, have thus far been unsuccessful. In one instance, Google
requested a meeting with a senior adviser to Juncker shortly after the commission formally issued its
antitrust case. However, her assistant bluntly declined the request and directed them to the new
competition commissioner, Vestager.

There is a feeling among some EU officials that Google may have underestimated the strict legal
procedures that dictate how antitrust cases progress in Europe. However, others say the US firm’s
mistake has more to do with underestimating the influence of an “anti-Google lobby”, backed by the
likes of Microsoft and German media empire Axel Springer.
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In the US, Google saw off a potentially damaging antitrust investigation by the Federal Trade
Commission, which dropped its case in early 2013. But the landscape in Brussels differs from that in
Washington, where Google enjoys more clout and personal connections with the highest levels of

government.
John Simpson, of Consumer Watchdog in the US, believes Google has been successful at positioning

itself in and around the corridors of power in Washington. “They’re masters at it and it’s worked very,
very well for them,” he said.

But he claims Europe’s acceptance of Google’s size, power and dominance is less than what it is in the
US. “I think there may be a failure to understand the European perspective on certain issues,” he said,
“I don’t think that they at the core understand how privacy is viewed as a fundamental right in Europe.”

Alarmingly for Google, its investors are beginning to wake up to the trouble it faces in Brussels. Scott
Kessler, an equity analyst at S&P Capital IQ who watches Google closely, said many investors had
become apathetic about the charges levelled against the company, but the mood is beginning to change.

“Google have been facing these issues in Europe for a number of years and some people believe that
now is the time that they will have to account for some of these actions in some way,” he said.

Once again the clock is ticking for Google. Vestager is treating her investigations as a high priority and
has indicated EU regulators will actively pursue its new parent company, Alphabet, on multiple fronts.

Topics
e Google
e Lobbying
e Alphabet
e FHuropean commission

e FEurope
e Furopean Union

© 2015 Guardian News and Media Limited or its affiliated companies. All rights reserved.

e - Charge Democrats used In-Q-Tel to conduit cash and CIA technology to take over
Google Search to control elections

e - Say “Rabid Silicon Valley Billionaires” use “Mood manipulation” to steer all
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perceptions to Obama or Hillary

e - “Abuse of Freedom of Speech When You Trick Public” cry pundits

e - Senators want laws requiring bi-partisan peer review of all Google search settings
because Google is “Monopoly”
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Google’s Search Algorithm Could Steal the
Presidency
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Imagine an election—a close one. You’re undecided. So you type the name of one of the candidates
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into your search engine of choice. (Actually, let’s not be coy here. In most of the world, one search
engine dominates; in Europe and North America, it’s Google.) And Google coughs up, in fractions of a
second, articles and facts about that candidate. Great! Now you are an informed voter, right? But a
study published this week says that the order of those results, the ranking of positive or negative stories
on the screen, can have an enormous influence on the way you vote. And if the election is close
enough, the effect could be profound enough to change the outcome.

In other words: Google’s ranking algorithm for search results could accidentally steal the presidency.
“We estimate, based on win margins in national elections around the world,” says Robert Epstein, a
psychologist at the American Institute for Behavioral Research and Technology and one of the study’s
authors, “that Google could determine the outcome of upwards of 25 percent of all national elections.”

Epstein’s paper combines a few years’ worth of experiments in which Epstein and his colleague Ronald
Robertson gave people access to information about the race for prime minister in Australia in 2010, two
years prior, and then let the mock-voters learn about the candidates via a simulated search engine that
displayed real articles.

One group saw positive articles about one candidate first; the other saw positive articles about the other
candidate. (A control group saw a random assortment.) The result: Whichever side people saw the
positive results for, they were more likely to vote for—by more than 48 percent. The team calls that
number the “vote manipulation power,” or VMP. The effect held—strengthened, even—when the
researchers swapped in a single negative story into the number-four and number-three spots.
Apparently it made the results seem even more neutral and therefore more trustworthy.

But of course that was all artificial—in the lab. So the researchers packed up and went to India in
advance of the 2014 Lok Sabha elections, a national campaign with 800 million eligible voters.
(Eventually 430 million people voted over the weeks of the actual election.) “I thought this time we’d
be lucky if we got 2 or 3 percent, and my gut said we’re gonna get nothing,” Epstein says, “because
this is an intense, intense election environment.” Voters get exposed, heavily, to lots of other
information besides a mock search engine result.

The team 2,150 found undecided voters and performed a version of the same experiment. And again,
VMP was off the charts. Even taking into account some sloppiness in the data-gathering and a tougher
time assessing articles for their positive or negative valence, they got an overall VMP of 24 percent. “In
some demographic groups in India we had as high as about 72 percent.”

The effect doesn’t have to be enormous to have an enormous effect.

The fact that media, including whatever search and social deliver, can affect decision-making isn’t
exactly news. The “Fox News Effect” says that towns that got the conservative-leaning cable channel
tended to become more conservative in their voting in the 2000 election. A well-known effect called
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recency means that people make decisions based on the last thing they heard. Placement on a list also
has a known effect. And all that stuff might be too transient to make it all the way to a voting booth, or
get swamped by exposure to other media. So in real life VMP is probably much less pronounced.

But the effect doesn’t have to be enormous to have an enormous effect. The Australian election that
Epstein and Robertson used in their experiments came down to a margin of less than 1 percent. Half the
presidential elections in US history came down to a margin of less than 8 percent. And presidential
elections are really 50 separate state-by-state knife fights, with the focus of campaigns not on poll-
tested winners or losers but purple “swing states” with razor-thin margins.

So even at an order of magnitude smaller than the experimental effect, VMP could have serious
consequences. “Four to 8 percent would get any campaign manager excited,” says Brian Keegan, a
computational social scientist at Harvard Business School. “At the end of the day, the fact is that in a
lot of races it only takes a swing of 3 or 4 percent. If the search engine is one or two percent, that’s still
really persuasive.”

The Rise of the Machines

It’d be easy to go all 1970s-political-thriller on this research, to assume that presidential campaigns,
with their ever-increasing level of technological sophistication, might be able to search-engine-
optimize their way to victory. But that’s probably not true. “It would cost a lot of money,” says David
Shor, a data scientist at Civis Analytics, a Chicago-based consultancy that grew out of the first Obama
campaign’s technology group. “Irying to get the media to present something that is favorable to you is
a more favorable strategy.”

That’s called, in the parlance of political hackery, “free media,” and, yes, voters like it. “I think that
generally people don’t trust campaigns because they tend to have a low opinion of politicians,” Shor
says. “They are more receptive to information from institutions for which they have more respect.”
Plus, in the presidential campaign high season, whoever the Republican and Democratic nominees are
will already have high page ranks because they’ll have a huge number of inbound links, one of
Google’s key metrics.

Search and social media companies can certainly have a new kind of influence, though. During the
2010 US congressional elections, researchers at Facebook exposed 61 million users to a message
exhorting them to vote—it didn’t matter for whom—and found they were able to generate 340,000
extra votes across the board.

But what if—as Harvard Law professor Jonathan Zittrain has proposed—Facebook didn’t push the
“vote” message to a random 61 million users? Instead, using the extensive information the social
network maintains on all its subscribers, it could hypothetically push specific messaging to supporters
or foes of specific legislation or candidates. Facebook could flip an election; Zittrain calls this “digital
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gerrymandering.” And if you think that companies like the social media giants would never do such a
thing, consider the way that Google mobilized its users against the Secure Online Privacy Act and
PROTECT IP Act, or “SOPA-PIPA.”

In their paper, Epstein and Robertson equate digital gerrymandering to what a political operative might
call GOTV—Get Out the Vote, the mobilization of activated supporters. It’s a standard campaign move
when your base agrees with your positions but isn’t highly motivated—because they feel
disenfranchised, let’s say, or have problems getting to polling places. What they call the “search engine
manipulation effect,” though, works on undecided voters, swing voters. It’s a method of persuasion.

If executives at Google had decided to study the things we’re studying, they could easily have been
flipping elections to their liking with no one having any idea. Robert Epstein

Again, though, it doesn’t require a conspiracy. It’s possible that, as Epstein says, “if executives at
Google had decided to study the things we’re studying, they could easily have been flipping elections
to their liking with no one having any idea.” But simultaneously more likely and more science-fiction-y
is the possibility that this—oh, let’s call it “googlemandering,” why don’t we?—is happening without
any human intervention at all. “These numbers are so large that Google executives are irrelevant to the
issue,” Epstein says. “If Google’s search algorithm, just through what they call ‘organic processes,’
ends up favoring one candidate over another, that’s enough. In a country like India, that could send
millions of votes to one candidate.”

As you’d expect, Google doesn’t think it’s likely their algorithm is stealing elections. “Providing
relevant answers has been the cornerstone of Google’s approach to search from the very beginning. It
would undermine people’s trust in our results and company if we were to change course,” says a
Google spokesperson, who would only comment on condition of anonymity. In short, the algorithms
Google uses to rank search results are complicated, ever-changing, and bigger than any one person. A
regulatory action that, let’s say, forced Google to change the first search result in a list on a given
candidate would break the very thing that makes Google great: giving right answers very quickly all the
time. (Plus, it might violate the First Amendment.)

The thing is, though, even though it’s tempting to think of algorithms as the very definition of
objective, they’re not. “It’s not really possible to have a completely neutral algorithm,” says Jonathan
Bright, a research fellow at the Oxford Internet Institute who studies elections. “I don’t think there’s
anyone in Google or Facebook or anywhere else who’s trying to tweak an election. But it’s something
these organizations have always struggled with.” Algorithms reflect the values and worldview of the
programmers. That’s what an algorithm is, fundamentally. “Do they want to make a good effort to
make sure they influence evenly across Democrats and Republicans? Or do they just let the algorithm
take its course?” Bright asks.

That course might be scary, if Epstein is right. Add the possibility of search rank influence to the
individualization Google can already do based on your gmail, google docs, and every other way you’ve
let the company hook into you...combine that with the feedback loop of popular things getting more
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inbound links and so getting higher search ranking...and the impact stretches way beyond politics.
“You can push knowledge, beliefs, attitudes, and behavior among people who are vulnerable any way
you want using search rankings,” Epstein says. “Now that we’ve discovered this big effect, how do you
kill it?”
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Electoral fraud can occur at any stage in the democratic process, but most commonly it occurs during
election campaigns, voter registration or during vote-counting.

W en.wikipedia.org/wiki/Electoral fraud

More results

How I Hacked An Electronic Voting Machine | Popular Science

What do you need to rig an election? A basic knowledge of electronics and $30 worth of RadioShack
gear, professional hacker Roger Johnston reveals.
popsci.com/gadgets/article/2012-11/how-i-hacked-elec...

More results

Rodger A. Payne's Blog: Could Google Rig an Election?

I'm interested in international relations, American foreign policy, climate change, US presidential
elections, public debate, Kansas Jayhawks basketball ...
rpayne.blogspot.com/2013/05/could-google-rig-election.html

More results

How Republicans Plan to Rig Elections in 2016

How Republicans Plan to Rig Elections in 2016. By Ian Millhiser, Josh Israel, ThinkProgress. 12
November 12 . ast year, Pennsylvania's Republican Gov. Tom Corbett ...

! Mreadersupportednews.org/news-section2/318-66/14492-how-republican...
More results

How to Rig an Election | Harper's Magazine - Part 4
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Secret skullduggery is not even necessary these days such is the boldness of the attempts by the GOP to
"rig elections".
harpers.org/archive/2012/11/how-to-rig-an-election/4/

More results

Proven voting fraud! Gov't programmer testifies voting ..

Rep. Tom Feeney (Fmr. Speaker of The House in Florida) employed this man from Oviedo, FL to rig
elections and flip them 51% to 49%. Exit polling data was ...

Dy outube.com/watch?v=t4aKOhbbK9E

More results

Rigged USA Elections Exposed - YouTube

Computer Programmer testifies that Tom Feeney (Speaker of the Houe of Florida at the time, currently
US Representative representing MY district ) tried to ...

Dyoutube.com/watch?v=JEzY2tnwExs

More results

How To Rig An Election In The United States

How To Rig An Election In The United ... But the second table can be hacked and altered to produce
fake election totals without affecting spot check reports derived ...

whatreallyhappened.com/WRHARTICLES/rigvote.html

More results

An Inside L.ook at How Democrats Rig the Election Game

An Inside Look at How Democrats Rig the Election Game ... An interesting email received this week
offers a window into how Democrats used to rig the voter ...

aim.org/aim-column/an-inside-look-at-how-democrat...
More results

Google's Escorts and Sex Perversions! Why is Google so Twisted?

The news about Alex Tichelman, the sex jobber who was one of many Google escort's used by Google
executives is all over the news. She was on married, senior Google executive, Forrest Hayes "Sex
Yacht" where Mr. Hayes had booked her for another sex romp. He took too much heroin and died in the
coital fling. She skipped out and got caught.

Then we have the news about Eric Schmidt, who runs Google, having a "Sex Penthouse". Then we
have the news of Sergey Brin, one of Google's founders, having a 3-way bizarre sex triangle inside
Google. Then we have this creepy implication that Eric Schmidt has some strange interaction with
children, concurrent with the revelation that some Google VC's and executives were involved with
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Jeffrey Epsteins famous "Sex island" scandals. What type of twisted minds live at Google?
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Feinstein:
Next?
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Google and the Obama White House, sitting
in a tree? The search giant's relationship
with the president stretches back to 2007

and is cozy as can be
Google employees donated $1.6 million to President Barack Obama’s two

White House bids
The company told Daily Mail Online that it has spoken with the Federal

Trade Commission about antitrust concerns; it was investigated in 2011 but

later let off the hook
In the 2012 election, the company’s search algorithm customized results for

Obama but not for Republican Mitt Romney
Google execs who have left to work in the White House include Obama's

chief technology officer
Hillary Clinton also poached her new tech chief from Google this week
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Google controls what we buy, the
news we read - and
Obama’s policies
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Google talls from grace

Analysis

"| think Google is likely 75% fucked," Paul Kedrosky, a venture capitalist, wrote in an email fo
Mashable. "Nothing's totally fucked, but... they're at a precipice, and no one is calling them on
it"
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"I think Google is likely 75% fucked." Paul Kedrosky, a venture capitalist, wrote in an email to
BY SETH Mashable. "Mothing's totally fucked, but... they're at a precipice, and no one is calling them on
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Just a few vears ago — heck. even a few months aae — that statement would have come



Why Google Is the New Evil Empire

Ey Sfeve Tobak / ValeyBeat / Fublished April 200 2015 / FOXBusiness

Today we have Google (GOOGL). Don't let the geeky facade,
whimsical multicolored logo and “don’t be evil” mantra fool you.
Google may very well be the most sinister threat and wicked

incarnation of them all.

“We don't need you fo type af all because we know where you ane.
We know where you've been. We can more or less guess what
you're thinking about ... Is that over the line?" — Google Chairman
Eric Schmidt

Stave Tobak

A long time ago in a galaxy far, far away there was a Galactic
Print Empire, a beady-eyed Emperor and his heavy-breathing sidekick,
Darth Vader. Ever since. we've identified the coroorate villains we
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WASHINGTON—MTicials ai the Federal Trade Commission concluded in 2002
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harmed Internet users and rivals, a far barsher analysis of Google's business than was

previcsusly known.
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Stock market rigging is no longer
a ‘conspiracy theory’
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Dear Johr Bwit saiing in rigzed
market

Tha stock market is rigged.

When [ started making that daim years agp — and
peovided solid evidence — people scoffed. Socme called
it 2 comspiracy theory, tinfoll hats and that sort of staff
Most people just ignared me.

Enet that's mot happening anymare. The dirty secret ix
oot

‘With stock grices mashing far shead of econamic reality
over the kst s or soyears, mone experts in the
financial markets are coming to the same condusion —
even if they don't fully understand bow it"s being
rigged ar the comsequences.

Ed Yardend, a langtime Wall Street gumn who ('t one
of the clowns of the banch, said fat cut last wesk that
the marhet was being prapped up. “Thess markets are
all rigged, and I don't say that critically. I just say that
Eactually,” he asserted on CNEC.
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